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The purpose of the paper is to offer insights into the effects of Islamic beliefs on fostering 
entrepreneurial actions.  
Design / methodology /approach 
This paper is based on Islamic literature on the religion.  Islam’s views on Shariah.  Islamic 
entrepreneurship, insights of models of Islamic entrepreneurship. The areas of Muslim family 
SMEs or   larger private business and their involvement in entrepreneurship.   The aim is to 
explain  how they apply Shariah and how they acquire Spiritual capitial.   
Findings 
This paper recognises the view of Islam as both a faith and human actions.  It professes that 
this view ought to be the starting point of clinical analysis on the crossroads of Islam and 
Entrepreneurship.   It also found the integration Muslim family business and Islamic 
entrepreneurship.  Based on  the premise of Islam as a belief system and a entrepreneurship  as 
part human  actions, it thus ,provides  future directions  for critical research  to explore the 
questions  of “  what , why, and how” how Islam can contribute to the fostering  entrepreneurial 
theory and practice.  





Islam, like other religions, places great importance on servitude and society as the primary unit 
in Islam, not the market or the state. Shari'ah principles (Islamic doctrines) imply that the real 
wealth of societies is their people. Human beings are motivated to pursue their "self-interest 
within the constraints of the economic well-being, the application of a‘moral filter’. Neither 
'the invisible hand' of the "free market "nor' central planning' could succeed in achieving 
economic goals. 
Muslims have a way of life and value system (Shari'ah) based on Islam, including Muslim 
entrepreneurs in family businesses (Razak, 2017). Shari'ah ethical tools are the cornerstones of 
Islamic entrepreneurship. It is proposed that the SME sector would derive much benefit from 
these tools, as they include concepts, such as trust (amanah), justice ('adl'), sincerity (ikhlas), 
truthfulness (sadiqun), and benevolence (ihsan). 
In essence, religious beliefs are drivers for strategic renewal. They give rise to religious values 
that lead to a religious identity.  This religious identity allows private family firms to 
accumulate spiritual capital, as well as knowledge and other resources. This spiritual capital 
motivates the family to work harder and maintain their identity and legacy. They use the capital 
to create strategic renewal in family firms, which may also utilise it for conflict resolution and 
resource allocation.   
Next, the authors below proposed several limitations, arguments and future research options. 
For example, does religious beliefs apply to public family firms, or the nature of spiritual 
capital, religious identity as a standard for doing business (Sondos & Zahra, 2019)? 
The overall aim of this study was to gain a deeper understanding of Muslim family businesses, 
with specific reference to the effects of Shari'ah on these businesses. Pascual and Hay (2018) 
listed some questions that this study pursued. The specific objective of this study was to explore 
how Islam, through Islamic entrepreneurship, has the potential to provide a similar way in the 
development of entrepreneurship. 
In another study, Smith, Conger, McMullen, & Neubert, (2011) also highlighted the role of 
religion in entrepreneurial action. They deduced that religion as a factor is marginalised from 
entrepreneurial research. Research focused on how religion shapes and is shaped by 
entrepreneurship only has been extremely limited. Therefore, researchers may have overlooked 
an important driver of both individual and collective entrepreneurial action in modern life. 
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Furthermore, the scholars above made exhaustive statements about the issues of 
entrepreneurship and religion. For example, they contended entrepreneurship had obtained 
relevance but that more progress and cutting-edge research will require entrepreneurship 
scholars to consider a different route to the discipline, which they ought to engage in less 
incremental and more transformational research to generate new questions and insights. The 
integration of religion and entrepreneurship provides one such avenue, without which scholars 
would continue to have an incomplete understanding of the science of entrepreneurship Smith, 
Conger, McMullen and Neubert, (2011).   
They also noted that religious doctrines might influence the worldview of individuals, 
including Muslim entrepreneurs. The doctrines affect their priorities in life, their socialisation 
and their preferences, especially in the economic sphere. They mentioned that entrepreneurs' 
religious beliefs also determine the values and norms that may affect their behaviour, define 
what the entrepreneurs are permitted to accomplish and influence the development of attitudes 
and entrepreneurial intentions. Therefore, the doctrines change their values and contribute to 
the content and core of a better perspective of entrepreneurship. 
In a Brazilian study of entrepreneurial intention and the Theory of Planned Behaviour (TPB), 
Sousa,  Paiva, Santos,  Rebouças and   Fontenele (2020) said entrepreneurial intention is 
connected to the individual by an inherent mental process. The latter is a reference to explaining 
and predicting behavioural intentions in multidisciplinary contexts related to the field of 
scientific knowledge, especially to applied social sciences.  
In short, the TPB relates to the explanation of the process of intention formation, since it 
permits the identification of how the phenomenon occurs in the field of entrepreneurial 
intention. The TPB has three dimensions: personal attitudes, subjective norms and perceived 
behavioural control (Da Santos et al., 2020). 
In addition, the author above found a gap in the literature when considering the alignment of 
TPB and religious beliefs. This research addresses the gap and contributes to improving 
knowledge about Muslim entrepreneurship, specifically in the study of entrepreneurial aims. 
The research results may broaden the understanding of the influence of religious beliefs on 
entrepreneurial aims or actions. 
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2. Literature Review and Theoretical Framework 
As shown in Figure 1 below, Sondos and Zahra (2020) illustrated the connection between 
religious identity and strategic renewal in firms. 
 
Figure 1. Religious identity and strategic renewal in family firms. Sondos and Zahra. (2020:778) 
 
In essence, religion exerts influence on the development of concepts people have about the 
world. As such, it affects behaviour and the choices people make about their commercial 
direction. Entrepreneurs' beliefs and values may be shaped by religion, as well as their 
economic behaviour and decision-making processes. As such, entrepreneurs who are oriented 
by their religious beliefs tend to develop more pro-social and altruistic behaviour. They develop 
a moral sense of duty to serve and add value to society through their entrepreneurial deeds.  
The desire to add to add value to society by means of entrepreneurial deeds is high 
entrepreneurial intention. Thus, persons who have a higher entrepreneurial intention than those 
who had a religious influence affecting their attitudes, norms and behaviour control. For 
example, religious beliefs exert a positive influence on students y entrepreneurial intention (see 











In the same way, there is a relationship between the owners' systems of religious beliefs and 
why SME’ use Islamic financial products. Thus, religion is a catalyst for the economic 
directions among socio-economic groupings. However, Sousa, Paiva, Santos and Rebouças, 
(2020:206) inferred or reinforced the relevance of the TPB in measuring entrepreneurs' 
intentions by their attitudes, subjective norms and perceived behaviour control. Santos et al.'s 
model of research that analyses the influence of religious beliefs (H1) and the dimensions of 
TPB (H2) on entrepreneurial intention is presented in Figure 2 below to clarify the relationships 
between beliefs and attitudes, norms and controls (H2a, H2b and H2c, respectively). 
 
 
Figure 2. The influence of both religious beliefs and TPB dimensions in the entrepreneurial intention 
(Santos et al., 2020:207). 
 
The above model found that the family beliefs of entrepreneurs contributed to the development 
of their entrepreneurial intention due to this significant association. In addition, the results 
confirms that favourable attitudes (H2a) to entrepreneurship positively influence 
entrepreneurial intention. More significant was the family entrepreneurial variable, which 
indicates that individuals with entrepreneur parents have twice as much chance of becoming 
entrepreneurs. In the final analysis, the findings indicated that religious beliefs influence 
entrepreneurial intention in a positive and significant way. This explains the prevalence of 
university students with religious beliefs over those with no beliefs, mainly in relation to the 
tasks given by God. (Santos et al., 2020:207). 
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The TPB is appropriate to expand the field of study that aligns religious beliefs and 
entrepreneurial intention (Santos et al., 2020:213). 
3. Shari'ah and Entrepreneurship 
Muslims derive their ethical system, Shari'ah, from a model that has been used for more than 
1400 years. It is based on four sources: (1) Islam's holy book, the Qur'an, which was revealed 
by God to Prophet Mohammed (peace be upon him) in the seventh century in Arabia; (2) the 
Sunnah, which are the customs and sayings of Prophet Muhammad (PBUH) and the hadith, 
his deeds. 
Next, (3) Islamic law (fiqh) or jurisprudence; and (4) an individual's conscience when the path 
has not been made obvious by the first three sources. 
The main aims of Shari'ah, including interpretive jurisprudence (ijtihad), is an attempt to 
address all questions facing individuals in a dynamic society (Rice, 1999). This doctrine is 
more than justice is; it is also morals, with some aspects of it written into civic law, e.g., many 
of the 40 Muslim majority countries apply succession, and it. Thus, Shari'ah has remained 
unsurpassed as a statement and source of social justice and ethical principles. 
4. Families in Entrepreneurship 
Sondos & Zahra, 2020) noted several anomalies, limitations and the family firms' religious 
identity and strategic renewal. An insular or private or a pluralistic public identity motivates 
family firms and, therefore, it would be beneficial to study the multitudes of contexts religious 
identity, the values that underlie them and how they transition over time. For example, how do 
changes in ownership, family succession and external stakeholders affect the stability and 




5. Models of Islamic Entrepreneurship 
Previous studies found that family businesses are amongst the leading organisational forms of 
business in the global business environment. Besides their economic goals, they encompass 
other factors, such as emotions, altruistic behaviour, family values and beliefs (Kavas, 
Jarzabkowski & Nigam, and 2017:276). Hence, the family business context is ideal for 
studying the role of religion in business, and the interaction of business and religion. By going 
beyond the so-called separation thesis, Jarzabkowski et al. (2017:276) explored the processes 
and tools by which religion-based spirituality drives the business activities in Muslim family 
firms. 
Islamic entrepreneurship is a new approach. Razak (2017:12-13) discussed Figure 3 below as 
a possible model cited by Bhuiyan (1996:25). Razak questioned whether the model in Figure 




Figure 3. An Islamic entrepreneurship model (Bhuiyan, 1996:25) 
 
Figure 4 below is based on a model proposed by Hamid and Sa'ari (2011:114). In this model, 
the entrepreneur is positioned as the central actor in the ecosystem of the following three 
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relationships: (1) Allah (God)) (Subhanahu wa ta'ala), (2) nature and (3) humankind. Here, 
entrepreneurial development is based on the concepts rububiyah and uluhiyyah (concepts); 
therefore, the government is the main driver of the ecosystem. For example, established 
Muslim businesses would have to adhere to the practice of infaq (donations) by paying business 
duties, assisting with loan payments, providing loans to the needy or providing business rescue 
packages. 
 
Figure 4. Model based on a proposition by Hamid and Sa'ari (2011:114). 
 
A similar model (shown in Figure 5 below) was proposed by Ramadani (2015). 
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Figure 5. A proposed model for Islamic entrepreneurship Ramadani, V., Dana, L. P., Ratten, V. & 
Sudush, T. (2015, 2015:250). 
 
In this diagram, Ramadani et al. (2015:250) framed the eight components of Islamic 
entrepreneurship, namely (1) the environment or context wherein God, Allah(God) gave life to 
(2) the Qur'an, as the rules of the game; (3) the hadith, i.e., advice and practices of God's 
messenger, Prophet Mohammed (PBUH), which emphasise (4) faith, i.e., taqwa or fear of 
Allah(God) and (5) avoiding what is unlawful, i.e., haram. In this model, the fear of God is 
strongly related to (6) knowledge and wisdom, which give rise to (7) entrepreneurial behaviour, 
which in turn leads to (8) success and rewards. In essence, "there is no room for an indolent 
brain in Islam". 
Ramadani et al. (2015:247-8) confirmed that entrepreneurship is a local, regional and global 
phenomenon that led innovation, risk-taking, technology, growth and organisation renewal. 
They predicted this process could lead to new venture creation and new ways of thinking. 
Some aspects of Figure 5 above require further explanation. 
(1) Faith (taqwa), lawful acts (halal) and unlawful acts (haram). 
(a) A Muslim entrepreneur has to be honest and must have faith (taqwa). This trait is 
related to three broad types of act: halal (lawful, permissible), haram (unlawful, not 
permissible) and mushtabeh (doubted)  
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(i) Halal has three aspects, namely, (1) wajib (duty, obligatory acts), which is 
described as the "core halal", for example, being honest and transparent in 
transactions; (2) mandoob, which are preferable but not obligatory acts, for 
example, being helpful and going the extra mile; if the entrepreneurs do not 
conduct them, there is no sin;  
(ii) And (3) makroohare (undesirable acts), which are discouraged by Islam. 
(iii) Haram are acts that are unlawful and condemned, explicitly or implicitly, by 
Islam as a religion; these acts or behaviour are treated as sins. Examples 
include dealing with prostitution, illegal drugs, gamb ling, alcohol, 
speculation and usury. 
(iv) Mushtabeh (doubtful acts) are questionable and Muslim entrepreneurs should 
refrain as much as possible from them; they might be haram or lead to haram 
acts. In addition, other stakeholders, like employees or their bookkeeper, 
could perceive these acts as unscrupulous. 
(b) Most religions divide human actions into three categories: commanded, permitted 
and forbidden. Islam divides them into five categories: commanded, recommended, 
permitted, disapproved and forbidden. 
(2) Knowledge and wisdom are important traits for Muslim entrepreneurs, enabling them to 
function or exist in this world. Muslim entrepreneurs ought to be skilled and developed; 
they must inculcate wisdom (hikmah): a strong memory and being knowledgeable, 
intelligent, modest, honest, just, prudent and strong-willed. 
(3) Opportunity identification: In the Quran 15:5, it is said that Allah (God)) created 
opportunities for everything. However, the Muslim entrepreneur must evaluate an 
opportunity, and pursue and control it optimally, because it is not there for its own sake. 
One person may see a situation or thing as an opportunity but the others may not; for 
example, a Frenchman may see a glass of wine as a good drink, an Irishman may prefer 
beer, an Egyptian Muslim may not drink beer, and a French Muslim may prefer beer to 
wine. 
(4) Innovativeness and risk-taking with innovation (bi-dah), changes are encouraged in 
products or services but restricted to sinful risk-taking. In the Muslim religion, the concept 
of risk-taking has different connotations. Shari'ah, Quranic or hadith, does not prohibits all 
forms of risk because risk alone does not warrant prohibition. However, risks related to 
uncertainty (gharar), like insurance (maysir) or betting are forbidden in Islam. 
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(5) The use of resources. Based on the Quran 7:31, Muslim entrepreneurs ought to manage 
and monitor the cost and benefits of all resources, including time. 
(6) Financing: Although Islam encourages entrepreneurship and business loans, it prohibits 
borrowing money with interest (usury). The Qur’an says usury is forbidden because the 
principle of risk is for both parties to enjoy the profits and losses equally. For this reason, 
some banks or other financial institutions only provide products and services compliant 
with Shari'ah for homeownership or construction and the creation of local stock markets. 
(7) Ethics and responsibility. Islamic ethics are based on eight principles that bind a Muslim 
entrepreneur. For example, the Creator (Khaliq) and the creation (makhluq) should always 
be in a good relationship because ethics in Islam is transcendental. Thus, what is ethical 
and what is not, or what is proper and what is not is determined by Allah (God) S.W.T. 
With regard to decision-making, the Muslim entrepreneur must depend on Allah (God) 
S.W.T. for the outcome of any actions (takwakul). However, decision-making should be 
accompanied by thoughtful effort 
In the table below are examples from the Quran and hadith of Islamic principles related 
to modern business practices. 
Islamic principles based on the Qur'an Corresponding modern business practices 
"And follow not. say not or do not or witness 
not) that of which you have no knowledge" 
(17:36). 
Honesty and truthfulness; investigation and 
verification before action; right and ethical 
conduct; true witness. 
"…the best of men for you to hire is the strong, 
the trustworthy" (28: 26). 
Merit and competency should be the standard 
for selection and hiring. 
"And observe the weight with equity and do not 
make the balance deficient" (55:9; 83:1-3). 
Truthfulness, sincerity and honesty in business 
dealings. 
"And those who answer the call of their Lord 
and establish prayer and who conduct their 
affairs by mutual consultation" (42:38). 
Consultative decision-making. 
"O you who believe! Fulfil your obligations" 
(5:1). 
Responsibility cannot be avoided. 
Written contract and bearing witness. 
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Islamic principles based on hadith (sayings of 
the Prophet) 
Corresponding modern business practices 
"He who cheats is not one of us." Defects of an item are to be disclosed. 
"God likes that, when someone does anything, it 
must be done perfectly well." 
Excellence and quality of work, no scope for 
negligent behaviour. 
"Don't outbid one another in order to raise the 
price." 
No artificial price increase; fairness in contract 
negotiation. 
"Don't enter into a transaction when others have 
already entered into that transaction." 
Need for fair play. 
"Whoever takes money of the people with the 
intention of repaying it, God will repay it on his 
behalf (should he fail to do so); and whoever 
takes it in order to spoil it, then God will spoil 
him." 
No deception or plundering with public money. 
"One who employs a labourer and takes full 
work from him but does not pay him for his 
labor shall face God's wrath in the Day of 
Judgment." 
A fair wage for a fair day's labour. 
(8) Success and rewards. In Islam, entrepreneurship is measured both qualitatively (faith in 
God) and quantitatively (financially and by obtaining other enhancements), and the 
measurement depends on the environment or the context. Ramadani et al. (2015:25) noted 
that acting entrepreneurially is culture-bound because entrepreneurs cannot act in a 
vacuum: The context they operate in is a key variable for success or failure. 
Figure 6 below shows a model developed by Smith et al. (2020) to show that the role of religion 




Figure 6. The role of religion in entrepreneurial action (Smith et al., 2020). 
 
5.1 Model of Islamic Social Entrepreneurship 
Social entrepreneurship is a pillar of Islam. Boulven, Abdullah, Bahari, Ramli, Hussin, 
Jamaluddin and Ahmad (2018), who developed a model based on their analysis of interviews 
in Malaysia (see Figure 7 below), asserted that their study would contribute to a better 
understanding of the concept of Islamic social entrepreneurship. 
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Figure 7. Islamic social entrepreneurship amongst successful Muslim social entrepreneurs in Malaysia 
(Boulven et al., 2018 :5) 
 
For future work, researchers could expand the knowledge of Islamic social entrepreneurship 
from this study. This knowledge could also assist Muslim and non-Muslim non-profit 
organisations, to assist the needy and poor during the current pandemic in and around Southern 
Africa. 
6. Some Challenges for Muslim Entrepreneurs Involved in Entrepreneurship: 
Some of the major challenges facing all entrepreneurs and small and large businesses. A recent 
example is the current Coronavirus pandemic effects. However, there are others: 
• A challenge for many modern-day Muslims is their misconceptions and misapprehensions 
about, and lack of confidence in the Islamic system. 
• In addition, some Muslim countries are not exemplars of this system. 
• Another challenge is brought by the bad connotations of the word Islam (an Arabic word 
derived from salam, meaning "peace"), which led many non-Muslims' perceptions to be 
skewed due to the actions of terrorists, many from the Middle East, whom Muslim leaders 
have condemned. 
• "Religiosity" is a major threat to or weakness in national competitiveness. 
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• Another important consideration is a lack of training in and development of the al Quran 
and as-Sunna included in the business context. 
• In contrast, many Muslim entrepreneurs who practice conventional (non-Shariah) 
entrepreneurship said they found their choices less complex and more rewarding. 
7. Conclusion and Future Research Directions 
In short, a religious perspective on entrepreneurship is distinct, as it commonly entails specific 
and detailed narratives and practices, a defined scriptural source and “a clearer vision distinct 
meta-physical objective" (Gümüsay, 2014:199). This study aimed to prove that a more holistic 
approach to entrepreneurship research is needed and should incorporate religion to enhance or 
complement existing entrepreneurship theory and practice (Gümüsay, 2014:199). 
For Muslims, their religion/faith, has an important role in their life" (Gümüsay, 2014:199), 
specifically in their socio-economic life. For example, Sondos and Zhara (2020) said that the 
religious identity in family firms referred to their collective sense of being, which was 
consistent with founders' and family long-held religious values and beliefs and was pivotal or 
central to their firms, and that these factors would affect how family firms operate and compete. 
Hence, the Muslim family firm context was ideal for studying the effects of religion in business 
interactions, thus refuting the separation thesis that business and religion are separate factors. 
The models discussed provided a theoretical contribution to, though not a complete perception 
of, entrepreneurship derived from the faith of Islam. Today, many Muslim companies practise 
capitalism, use almost all capitalist tools, and compete in local, regional and international 
markets. 
A fundamental consideration is that Islam does not question or prohibit women from being 
entrepreneurs (Ghoul, 2015). Many Muslim women are engaged in and support the Islamist 
and Shari'ah principles that a good life is where a person strives to assist, to make the world 
ethically better, rather than striving for consumption and social standing only. 
Islamic trade prohibits hoarding, adulterating, short measuring and other forms of exploitation. 
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7.1 Practical Managerial Implications and Recommendations 
In South Africa, supportive entrepreneurial government agencies, the Department of Small 
Business and private sector actors should amend their entrepreneurial policies to include 
diversity. Higher education institutions should also expand the review of management studies 
because the importance of considering the interests of Islamic entrepreneurship and business 
as a specific context in Southern Africa is increasingly realised. 
Other research questions and recommendations for further studies are: 
• To what extent do Muslim entrepreneurs consider the Islamic principles of 
entrepreneurship and business practice in Islamic countries? 
• Which are the main challenges of Muslim entrepreneurs in non-Islamic countries? 
• How do they collaborate with entrepreneurs of other religions? 
• How do they collaborate with Muslim and non-Muslim female entrepreneurs? 
Islam as a religion has given great attention to entrepreneurship and business. Muslims have a 
unique value system based on Islam. In essence, they need to formulate and implement direct 
entrepreneurial and business strategies in order for them to realise the economic or spiritual 
outcomes they seek. 
All the models of the Islamic perspective of entrepreneurship discussed above clearly added a 
new and major dimension to the concept of entrepreneurship whose roots were propagated by 
the glorious religion of Islam. Challenges or barriers to Shari'ah were the validity and reliability 
of its acceptance by Muslims themselves. The transition from "knowledge" to "work-integrated 
knowledge" is ineffective for the ordinary Muslim, let alone the entrepreneurs (Had it been 
effective, many would be scholars on the subject). Many precepts or practices are neglected. 
As stated earlier, the way forward would be to introduce ethical business and management, 
especially in the SME sector. 
Muslims are content with their value system and not dependent on external sources. They 
believe their system is of (Allah (God) S.W.T. the Holy Quran (Bible), the Prophet Mohammed 
(PBUH) and the exemplar of people in this faith.  
Therefore, they know their limits only, and they are prepared to sacrifice for the material and 
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GLOSSARY OF ARABIC TERMS 
adalah justice 
adq contract 




bai'ud dain selling a debt 
bai'ul mu’ajjal delayed or deferred sale 
fahish major 
fardu kifayah  obligatory 
fiqh al muamalat Islamic commercial jurisprudence 
fiqh jurisprudence 
gharar deception or uncertainty 
Hajj pilgrimage 
Hanabali relating to Imam Ahmed ibn Hanabal 
Hanafi  relating to Imam Abu Hanifah 
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haram forbidden. Haram are the acts that are forbidden and sentenced explicitly 
or implicitly by Islam as a religion. These acts are treated as sins. 
Examples include dealing with prostitution, illegal drugs, gamost families 
Theory of Planned Behaviour ling, alcohol, speculation and usury (Hassan 
& Hippler, 2014). Allah (God) (S.W.T.) says: “O ye people! eat of what is 
on earth, lawful and good; and do not follow the footsteps of the evil one, 
for He is to you an avowed enemy” (Holy Qur’an, 2:168). 
hikmah wisdom. Beside knowledge, wisdom (hikmah) is very important in Islam. 






Imam means leader and is used as an honorary title, particularly for the founders 
of a school of thought in Islamic jurisprudence 
infaq  (donations) 
Injil the Holy Bible, the divine book revealed to Jesus Christ, son of Mary 
(Maryam). 
istisna’ a sale where a product is requested to be manufactured or constructed 
jahalah unknown or uncertain 
kafalah guarantee 
Khali  Creator  
khalifa trusteeship 
Makhluq  creation 
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makroohare  acts that are not preferable and are discouraged by Islam. They are usually 
seen as a last resort and should be avoided by entrepreneurs, if possible. 
Maliki relating to Imam Malik 
mandoob acts that are preferable but not obligatory; if the entrepreneurs do not 
perform them; it is not considered a sin. Mandoob are considered the 
supplementary Halal. 
muamalat dealings 
mu’asharat social activities 
mudarabah a special form of partnership involving investment from one partner and 
management from the other 
mudarib the manager in a Mudarabah 
murabahah a sale wherein the cost and profit of the merchandise is disclosed 
musawamah a sale wherein the cost and profit of the merchandise is not disclosed 
musharakah a joint venture where all the partners share in profit and loss 
mushtabeh acts that are questionable; entrepreneurs should refrain as much as 
possible from them because they might be haram or lead to haram acts. 
These acts could be perceived as unscrupulous by stakeholders. 
mutanaqisah diminishing partnership 
qiyas analogy 
Qur’an divine book of Islam 
rabbul mal the investor in a Mudarabah 
rahn pledge, mortgage 
riba interest 
riba al-fadi the exchange of six usurious items 
riba al-nasi’ah  interest on a loan 
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riqabah  supervisory 
rububiyah and salam  
a sale where cash is paid for the future delivery of specific merchandise 
sadiqun truthfulness 
salah prayer 
Shafi’i relating to Imam Shafi’I 
Shahadah testimony (in the oneness of Allah (God) 
Shari’ah Islamic law 
shirk partner 
shirkah partnership 
sukuk plural of Sakk Islamic bonds, deed, document 
Sunnah practices of the Holy Prophet (MESSENGER, PROPHET MOHAMMAD 
(PBUH)) 
surah chapter of the Qur’an 
sawam fasting, especially in the month of Ramadaan 
takaful Islamic insurance 
Taurah Torah, the divine book revealed to Moses 
tawarruq to buy or spot and sell or deferred payment or vice versa to facilitate cash 
liquidity 
tawhid unity 
takwakul  the outcome of any actions (Takwakul) 
uluhiyyah concepts 
wa’d oath, promise 
wadi’ah safe custody 
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wajib duty, obligatory acts - described as the Core Halal. Should entrepreneurs 




Zabur Psalms, the divine book revealed to David 
Zakah Discharging 2, 5% of specific wealth annually 
 
